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Eventually, you will definitely discover a new experience and deed by spending more cash. still
when? attain you say yes that you require to get those every needs with having significantly
cash? Why dont you attempt to acquire something basic in the beginning? Thats something
that will guide you to comprehend even more in the region of the globe, experience, some
places, subsequent to history, amusement, and a lot more?
It is your entirely own get older to sham reviewing habit. along with guides you could enjoy now
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The Legal Environment of Business: Text and Cases Nov 03 2022 Comprehensive,
authoritative, and cutting-edge, THE LEGAL ENVIRONMENT OF BUSINESS combines a
classic black letter law approach with an interesting and accessible reader-friendly format. The
cases, content, and features of the exciting new ninth edition have been thoroughly updated to
represent the latest developments in the business law environment. An excellent assortment of
cases ranges from precedent-setting landmarks to important recent decisions, and ethical,
global, and corporate themes are integrated throughout. In addition, numerous features and
exercises help you master the material and apply what you have learned to real-world issues,
and the text offers an unmatched range of support resources, including innovative online study
tools that help you work effectively and maximize your results. It's no wonder THE LEGAL
ENVIRONMENT OF BUSINESS is used by more colleges and universities than any other legal
environment text. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Management History Jan 25 2022 Management History is not simply a book about the history

of business or even the history of management. The goal of this book is to demonstrate that
despite the relative newness of management science as an academic subject, management
has been around since ancient times. Through understanding the history of management both in practice and theory - one is able to approach the complex and challenging problems of
modern management from a new perspective. The book not only traces the development of
management from history to the present day, but also examines the way this evolution impacts
how management is practiced today and how it may develop in the future. It incorporates case
studies from around the world cutting across a range of time periods, from the Egyptian royal
tomb builders of Deir el-Medina, to H.J. Heinz, Cadbury Brothers and Tata Steel. Management
History is ideal for instructors wishing to incorporate historical content and analysis into
management education courses, modules, and training programs, particularly at the MBA level
and higher.
Services Marketing: Text and Cases, 2/e Jan 01 2020 The second edition of Services
Marketing: Text and Cases takes a leap forward to develop a strategic perspective to the
service marketing framework. This edition begins with an initiation into the field of services and
then develops an appreciation of the service marketing system and includes five additional
chapters. The focus is then directed at service strategy and the creation of sustainable
differentiation. The book finally discusses the management of operational issues such as
quality, demand matching, recovery and empowerment.
Practicing Strategy Sep 20 2021 This book is not available as a print inspection copy. To
download an e-version click here or for more information contact your local sales
representative. Shortlisted for the 2013 Chartered Management Institute textbook award
Practicing Strategy broke new ground when it first published by focusing on the strategy-aspractice approach, which considers strategy not only as something an organisation has but
something which its members do. The new edition deals with a selection of topics that have
been central in recent academic debates in the strategy-as-practice area and includes 7 New
chapters on topics such as Chief Executive Officers, Middle Managers, Strategic Alignment
and Strategic Ambidexterity in line with developments in the field New case studies throughout
including Narayana health, the turnaround of Reliant group and relocating a business school
Tutor and student access to online resources inlcude additional readings, an Instructor's
Manual, PowerPoint slides, author podcasts and videos. Aimed at undergraduate and
postgraduate students taking advanced strategy modules and practitioners alike.
Strategic Management May 29 2022
Business Law: Text & Cases - The First Course - Summarized Case Edition Sep 01 2022
Comprehensive, authoritative, and reader-friendly, market-leader BUSINESS LAW: The First
Course - Summarized Case Edition, 14E delivers an ideal blend of classic black letter law and
cutting-edge contemporary issues and cases. Today, BUSINESS LAW: The First Course Summarized Case Edition continues to set the standard for excellence. The bookʼs strong
reader orientation makes the law accessible, interesting, and relevant. Intriguing cases, timely
content, and effective learning features are thoroughly updated to represent the latest
developments in business law. Cases range from precedent-setting landmarks to important
recent decisions. Ethical, global, e-commerce, digital, and corporate themes are integrated
throughout this edition with new features, such as new Digital Update that shows how digital
progress is affecting the law. Numbered examples, Case in Points, sample answers, new
reader-friendly Concept Summary Designs and helpful exhibits all work together to ensure
reader comprehension. Important Notice: Media content referenced within the product

description or the product text may not be available in the ebook version.
West's Business Law Jul 19 2021 This text is used at more colleges and universities than any
other business law text. With the perfect balance of tradition and innovation, this benchmark
text brings to life the functions and inner-workings of business law in the real world. Rich with
classic and modern cases, West's Business Law is the ideal text for students entering virtually
any field of business. By combining this market leading text with a complete supplements and
technology package, this is the one clear choice in business law courses.
Advertising Management in a Digital Environment Oct 22 2021 Advertising Management in a
Digital Environment: Text and Cases blends the latest methods for digital communication and
an understanding of the global landscape with the best practices of the functional areas of
management. Divided into three core sections, the book provides a truly holistic approach to
Advertising Management. The first part considers the fundamentals of advertising
management, including leadership, ethics and corporate social responsibility, and finance and
budgeting. The second part considers human capital management and managing across
cultures, whilst the third part discusses strategic planning, decision making and brand strategy.
To demonstrate how theory translates to practice in advertising, each chapter is illustrated with
real-life case studies from a broad range of sectors, and practical exercises allow case
analysis and further learning. This new textbook offers an integrated and global approach to
Advertising Management and should be core or recommended reading for undergraduate and
postgraduate students of Media Management, Advertising, Marketing Management and
Strategy, Communications and Public Relations. The applied approach provided by case study
analysis makes it equally suitable for those in executive education and studying for
professional qualifications.
Business Analytics Jul 07 2020 This textbook is a comprehensive, step-by-step learning guide
to each aspect of business analytics and its role and significance in real-life business decisionmaking. Correct capture, analysis and interpretation of data can have an immense impact on
business productivity. Therefore, business analytics has turned out to be a strategic need for
sustainability and growth in this competitive world. Descriptive, predictive and prescriptive
models and data mining techniques are increasingly being used to interpret large quantities of
data for getting useful business insights. Business Analytics: Text and Cases deals with the
end-to-end journey from planning the approach to a data-enriched decision-problem, to
communicating the results derived from analytics models to clients. Using cases from all
aspects of a business venture (finance, marketing, human resource and operations), the book
helps students to develop the skill to evaluate a business case scenario, understand the
business problems, identify the data sources and data availability, logically think through
problem-solving, use analytics techniques and application software to solve the problem and
be able to interpret the results. Key Features: •Case studies of three degrees of difficulty level
to enhance better understanding of the concepts •Application of software tools such as
Microsoft Excel, R, SPSS, RapidMiner and Tableau to assist learning in building models and
communicating results using analytics, data mining and data visualization •End of book
Appendix consisting of step-by-step solved comprehensive case studies that discuss the
concepts of all the chapters •Special emphasis on the need to develop skill for interpreting the
outcome from the statistical results and presenting it in a form easily understood by the end
user/client
The Legal Environment of Business Jun 05 2020
Strategic Management Aug 08 2020 Designed to facilitate understanding and retention of the

material presented, each chapter contains the following pedagogical features:u Opening Case:
Each chapter begins with an opening case highlighting strategies and actions followed by
Indian companies while trying to exploit the opportunities present in a competitive
environment.u Real World Examples: Each chapter contains a number of real- world examples
illustrating how a particular firm has exploited the gaps present in the environment, using its
own resources to best advantage. u Terminology: Key ideas and terms that are vital to
understanding strategic management have been highlighted throughout the book and
explained at the end in a summarised formu References: Each chapter is also supported by
carefully selected references for the benefit of readers who might be interested in exploring the
topic(s) further.u Personality Profiles: Personality sketches of leading corporate heroes have
also been provided at appropriate places, illustrating the manner in which they fought against
heavy odds and emerged as winners in the end.u Review and Discussion Questions :
Following the terminology, review and discussion questions offer an opportunity to focus on
each of the key ideas illustrated at the beginning of each chapter and stimulate clear thinking.u
Research Inputs: The book provides a comprehensive coverage of a vast, growing subject wellsupported by a wealth of research data collected from multifarious sources.u Concluding Case:
Each chapter contains a thoroughly researched and widely-acclaimed case, picked up from
Business Today, relevant to the topic in question.u Student Oriented Text: The subject matter
has been presented in a simple and lucid manner, keeping the unique requirements of
students in mind.
Entertainment, Media, and the Law Aug 20 2021 The fifth edition of Entertainment, Media &
the Law updates this comprehensive entertainment law casebook. New and cutting-edge
issues and cases are addressed, including: Brown v. Entertainment Merchants (First
Amendment protection for violent video games) O'Bannon v. National Collegiate Athletic Assn.
(right of publicity/antitrust claims by former college athletes) American Broadcasting Cos. v.
Aereo (copyright protection for television programming on the Internet) Copeland v. Bieber
(copyright infringement claim involving songs) Cartoon Network, LP v. CSC Holdings, Inc.
(copyright claims involving DVR systems) Pro-Football, Inc. v. Blackhorse (the latest ruling in
the Washington Redskins trademark dispute) Beastie Boys v. Monster Energy (intellectual
property claims related to promotional video for energy drink) Pandora Media, Inc. v. ASCAP
(copyright claims related to music streaming) United States v. Apple, Inc. (ebook antitrust
litigation) Laumann v. National Hockey League (antitrust claims involving television "blackouts"
of live professional sports games) Verizon v. Federal Communications Commission ("net
neutrality") National Cable & Telecommunications Assn. v. Brand X Internet Services (Internet
regulation) Coauthors Paul Weiler (Harvard) and Gary Myers (University of Missouri) are joined
by Will Berry (University of Mississippi) in writing and editing this new edition. The book
continues the tradition of adding carefully edited recent case excerpts with many new
questions related to the challenges that traditional entertainment law doctrines face with
changes in technology and audience viewing habits.
TOTAL QUALITY MANAGEMENT Jan 31 2020 Providing accessible coverage of the basics
and practical aspects of total quality management, this book is intended for students of
management and engineering. The text adopts a realistic approach to the teaching of the
subject with the principal focus on the philosophy of total quality management and its role in
todayʼs world of fierce business competition. Discusses the mechanism of quality control,
quality assurance and different types of quality control tools and their usage. Features the
Japanese management philosophy, quality awards and standards. Presents the differences

between total quality management and business process re-engineering and approaches to
integrate them. Describes the various aspects of benchmarking, capability maturity model and
customer relationship management.
Public Law Sep 08 2020 Public Law Text, Cases, and Materials explores how the law works in
practice. The key institutions, legal principles, and conventions that underpin the public law of
the UK are brought to life through the inclusion of extracts from key sources, which are
explained and critiqued by the authors.
Corporate Information Systems Management Mar 03 2020
Money, Banking, and Financial Markets May 05 2020 Focussing on money and banking, this
text provides an integrated coverage of topics that are important to these fields in the 21st
century.
Strategic Management (Text and Cases) Jun 17 2021 Gives chapter outline to indicate the
topics covered in each chapter. Provides diagrams and tables to illustrate the text. Includes
examples from Indian organisations.Incorporates chapter-end summary for quick
recapitulation.Gives test questions culled from MBA, M.Com and BBA examinations Includes
case studies at the end of every chapter.This textbook is designed for the students of MBA and
M.Com. Besides, it will alsobe useful to the students of MHROD, MIB and MBE. Students of
postgraduatediploma in global business operations, chartered accountancy and BBA will also
find this book useful.
Marketing Strategy Oct 29 2019 Thoroughly revised and updated, MARKETING STRATEGY,
6e continues with one primary goal: to teach students to think and act like marketers. Packed
with cutting-edge coverage, current examples, new cases, and photographs, the sixth edition
delivers a practical, straightforward approach to analyzing, planning, and implementing
marketing strategies--helping students learn to develop a customer-oriented market strategy
and market plan. Students sharpen their analytical and creative critical thinking skills as they
learn the key concepts and tools of marketing strategy. Continuing in the text's signature
student-friendly style, the sixth edition covers essential points without getting bogged down in
industry jargon--all in a succinct 10 chapters. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Managing New Product and Process Development Nov 10 2020 Argues that a company's
capability to conceive and design quality prototypes and bring a variety of products to market
more quickly than its competitors is increasingly the focal point of competition. The authors
present principles for developing speed and efficiency.
Strategic Management Jul 27 2019
Law, State, and Society in Early Imperial China (2 vols) Dec 24 2021 In Law, State, and
Society in Early Imperial China, Anthony J. Barbieri-Low and Robin D.S. Yates offer the first
detailed study and translation into English of two important early Chinese legal texts from the
Han dynasty (206 BCE-220 CE).
International Law Sep 28 2019 International Law: Text, Cases and Materials provides not only
an essential introduction to the core concepts and foundational principles of international law,
but also a detailed overview of each established area in which international law operates.
Featuring cases, materials, and illustrative figures throughout to enhance the level of context
and detail provided, the book covers everything a student of international law requires. Topics
include the law of treaties, international organisations, the international protection of human
rights, responsibility in international law, jurisdiction, diplomatic and consular law, territory in
international law, the law of the sea, international air and space law, international economic

law, international environmental law, and international humanitarian law. This comprehensive
textbook will be essential reading not only for any course on international law, but also as a
starting point for those wishing to grasp the context of a particular area of international law
before exploring further.
Accounting Apr 27 2022 Accounting: Text & Cases, by Anthony, Hawkins, and Merchant
covers both financial and managerial accounting as well as broader managerial issues.
Chapters 1 -14 cover financial accounting, while Chapters 15-21 cover management
accounting, and Chapters 22-28 focus on broader issues of control and corporate strategy.
The approximately 120 cases that make up most of the end of chapter material are a
combination of classic Harvard style cases and extended problems, with 10 completely new
cases added to the 13th edition. Accounting: Text and Cases is a product of lifelong dedication
to the discipline of accounting, and users of the book benefit from a breadth of experience that
is sure to enrich your course and your students.
The Legal Environment of Business + Cengagenow With Digital Video Library Aug 27 2019
Management May 17 2021 The book abounds in meritorious features (such as tables, charts,
illustrations, skill building exercises, cases, games, incidents) which set it apart from other
books on management. The topics have been presented in a simple, concise and interesting
manner. Every attempt has been made to maintain easy readability and quick comprehension.
Contemporary examples, personality profiles, corporate experiences have been provided at
relevant places to enrich the contents further. The book is primarily meant for students
pursuing advanced courses in management such as MBA, PGDBA, M.Com, IAS, B.Com
(Hons) and BBA.
West's Business Law Jan 13 2021 A market leader used by more colleges and universities
than any other business law text, West's Business Law continues to set the standard for
making classic black letter law accessible, interesting, and relevant to business students. This
Tenth Edition refines and builds upon traditions established when the book was first
introduced: authoritative content blended with cutting-edge coverage of contemporary topics
and cases and an unmatched selection of innovative, high-quality support materials. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Digital Marketing Strategy Jun 25 2019 Digital Marketing Strategy emphasizes how digital
technologies make marketing more effective because they allow for individual attention, better
campaign management, and better product, marketing design, and execution. The book does
not ignore the fundamental theories of marketing, but emphasizes their usefulness in
developing a response to the threats and opportunities created by the Internet.It is organized
around an easy-to-understand flow diagram for formulating marketing strategies: understand
customer needs, formulate a strategy, implement the strategy, and build trust with customers.
Digital technology discussed includes customer relationship management software, sales force
automation, wireless technology, marketing automation software, and decision support
systems. Case studies throughout the book illustrate real-life digital technology scenarios; they
include: Mothernature.com, Dell, Insite, Terra Lycos, MarketSoft, OSRAM Sylvania,
Logistics.com, Travelocity, and Citibank Online.For anyone pursuing a career in marketing;
also for practitioners, marketing professionals, consultants, executive trainers and others
employed in corporate training.
Accounting, Text and Cases Jun 29 2022 ACCOUNTING: Text and Cases, 10/E is a 28
chapter book. Chapters 1-14 cover financial accounting, while Chapters 15-21 cover

management accounting, and Chapters 22-28 focus on broader issues of control and
corporate strategy. The approximately 120 cases that largely make up the end-of-chapter
material are a combination of classic Harvard style cases, as well as extended problems.New
to this edition is the inclusion of 2-3 problems per chapter. These problems, while not as
involved as the case material, allow the students to exercise the concepts demonstrated in
each chapter. The goal of the problem material is to provide a transition to the case material,
which is a response to customer requests.
Marketing Management Mar 27 2022 Step-by-step guidelines for successful marketing
management! Designed for college- and graduate-level marketing students, Marketing
Management: Text and Cases is also a valuable resource for anyone trying to market a
product or service. This volume integrates understandable marketing concepts and techniques
with useful tables, graphs, and exhibits. Three leading experts in marketing management teach
you how to market any business. Marketing Management: Text and Cases is divided into two
sections to accommodate a wide variety of interests. The first section is an essential textbook
that offers a complete overview of marketing management, and describes the steps necessary
for successful company-to-customer interaction. Each chapter comes generously enhanced
with tables and charts to clearly demonstrate the marketing process from concept to
implementation. Marketing Management: Text and Cases also contains fifteen new case
studies to challenge the more experienced marketing student as well as introduce the beginner
to situations where the marketing process can be demonstrated. These cases provide a wide
variety of managerial situations for small, medium, and large companies as well as
entrepreneurial cases to expose readers to the types of analyses needed for those examples.
From the creation of a new waterpark to marketing algae products, these case studies provide
backgrounds, histories, trend analyses, and data to reveal the companiesʼ situations and
possible solutions. This book is useful for training courses and valuable to university faculty
and students as well as business managers, CEOs, and entrepreneurs. Marketing
Management: Text and Cases covers essential managerial elements of marketing, including:
an overview of marketing in the new millennium, including basic definitions, global marketing,
and electronic marketing customer analysis̶segmentation, market grids, and market
estimations competitive analysis̶types of competition, gathering intelligence, and marketing
audits financial analysis̶assessing revenue, cost, profitability, and risk for marketing
decisions marketing planning̶both strategic planning and operational perspectives evaluation
and control of marketing activities including sales, cost, and profit
Cengage Advantage Books: Business Law Today, The Essentials: Text and Summarized
Cases Nov 30 2019 Interesting, clear, and applied, BUSINESS LAW TODAY, THE
ESSENTIALS: TEXT AND SUMMARIZED CASES, 11E is a concise guide to the law and what
it means in the business world -- from contracts and secured transactions to warranties and
government regulations. Easy to understand with an engaging writing style that is matched by
vibrant visuals, BUSINESS LAW TODAY: THE ESSENTIALS includes coverage of
contemporary topics that impact not only the business world, but also the readerʼs personal
life. The book examines timely issues, such as the financial crisis and its impact on business
law, identity theft, immigration law, and diversity issues. Fascinating features and intriguing
cases highlight the practicality of the concepts highlighted in the book. Important Notice: Media
content referenced within the product description or the product text may not be available in
the ebook version.
Marketing Strategy Dec 12 2020 MARKETING STRATEGY, 6e, International Edition edition

emphasizes teaching students to think and act like marketers. It presents strategy from a
perspective that guides strategic marketing management in the social, economic, and
technological arenas in which businesses function today--helping students develop a customeroriented market strategy and market plan. Its practical approach to analyzing, planning, and
implementing marketing strategies is based on the creative process involved in applying
marketing concepts to the development and implementation of marketing strategy. An
emphasis on critical thinking enables students to understand the essence of how marketing
decisions fit together to create a coherent strategy. Well-grounded in developing and executing
a marketing plan, the text offers a complete planning framework, thorough marketing plan
worksheets, and a comprehensive marketing plan example for students to follow.
Strategic International Management Oct 10 2020 “Strategic International Management” takes
a global perspective and covers the major aspects of international business strategies, the
coordination of international companies and the particularities of international value chain
activities and management functions. The book provides a thorough understanding of how
Production & Sourcing, Research & Development, Marketing, Human Resource Management
and Controlling have to be designed in an international company and what models are
available to understand those activities in an international context. The book offers 20 lessons
that provide a comprehensive overview of all key issues. Each lesson is accompanied by a
case study from an international company to facilitate the understanding of all important factors
involved in strategic international management.
Business Law + MindTap Business Law Access Card Oct 02 2022
Business Law Today, Standard: Text & Summarized Cases Mar 15 2021 BUSINESS LAW
TODAY: STANDARD EDITION, 11E combines the legal credibility, authoritativeness, and
comprehensiveness of a traditional business law book with strong visual appeal and readerfriendly features. This book's engaging, high-interest presentation is complemented by the
essential detail and information necessary to completely explain business law topics.
BUSINESS LAW TODAY: STANDARD EDITION offers in a credible business law source that
you will want to read. The book explicitly meets the AACSB curriculum requirements. This
edition covers contemporary topics that impact todayʼs business world, such as the financial
crisis and its impact on business law, identity theft, immigration law, and diversity issues.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
MATERIALS MANAGEMENT Nov 22 2021 Materials Management has undergone a sea
change in recent years because of its vast possibilities to contribute towards the corporate
goals of productivity, profitability and growth.To keep abreast of the changes and emerging
trends in the field of Materials Management, this New Edition has been thoroughly revised and
updated with the latest procedures and theories. Divided into five parts, the text gives
exhaustive coverage to the operational details of stores and purchases, standardization and
quality control, value analysis and value engineering as well as the legal aspects of purchasing
and the technicalities of warehousing.A great amount of new material and some new chapters
have been incorporated in the text to suit the particular needs of students of management
courses of the Indian universities.
E-commerce Management Feb 11 2021 E-Commerce Management is designed to help the
managers of today and tomorrow better direct the E-Commerce process by integrating
business models, marketing, and Internet technology. The integration of text and cases helps
make this a perfect choice for instructors seeking one primary text for use in both graduate and

undergraduate level E-Commerce and E-Marketing courses. Each case study provides readers
with an in-depth analysis of well-known companies that have developed into e-successes or efailures.
Environmental Law Apr 15 2021 Environmental Law: Text, Cases, and Materials has been
designed to provide students with everything they need to approach the subject with
confidence. Experts in the area, the authors combine clear and insightful commentary with
carefully chosen extracts from UK and international sources to offer students a well-rounded
view of the subject area. Covering a broad range of topics, the authors introduce discussion on
controversies and debates and encourage readers to engage in critical reflection by posing
regular discussion questions throughout the text. Further reading suggestions point students
towards useful resources, guiding their independent research. Online Resources This book is
also accompanied by online updates collated by the authors, helping students to stay wellinformed.
Professional Services Feb 23 2022 DeLong and Nanda's Professional Services: Text and
Cases is the first casebook to be published on the management of professional service firms
(law firms, architecture, financial services, consulting). It includes a comprehensive selection of
case studies that span these industries broadly. Although much has been researched and
written about managing service firms generally (e.g., food service, hotels, banking and other
consumer services), very little has been compiled on managing professional services.
Professional Service firms have a highly educated employee base and these firms offer both
consumer and commercial services that involve managing, supporting and improving their
clients' intellectual assets. Delong and Nanda have developed this text to demonstrate to
students the unique challenges and opportunities attendant upon this market segment of our
economy.
West's Business Law Jul 31 2022
Text, Cases and Materials on Equity and Trusts Apr 03 2020 Text, Cases and Materials on
Equity and Trusts has been considerably revised to broaden the focus of the text in line with
most LLB core courses to encompass equity, remedies and injunctions and to take account of
recent major statutory and case law developments. The new edition features increased
pedagogical support to outline key points and principles and improve navigation; 'notes' to
encourage students to reflect on areas of complexity or controversy; and self-test questions to
consolidate learning at the end of each chapter. New to this edition: is a detailed examination
of The Civil Partnership Act 2004 and the Charities Act 2006 important case law developments
such as Stack v Dowden (constructive trusts and family assets), Oxley v Hiscock
(quantification of family assets), Barlow Clowes v Eurotrust (review of the test for dishonesty),
Abou-Ramah v Abacha (dishonest assistance and change of position defence), AG for Zambia
v Meer Care & Desai (review of the test for dishonesty), Horley Town Football Club (gifts to
unincorporated association), Re Loftus (defences of limitation, estoppel and laches),
Templeton Insurance v Penningtons Solicitors (Quistclose trust and damages) and many more
are new chapters on the equitable remedies of specific performance, injunctions, rectification,
rescission and account are extracts from the Law Commissionʼs Reports and consultation
papers on ʻSharing Homesʼ and ʻTrustee Exemption Clausesʼ as well as key academic
literature and debates. The structure and style of previous editions have been retained, with an
emphasis on introductory text and case extracts of sufficient length to allow students to
develop analytical and critical skills in reading legal judgments. Substantial author commentary
helps the text give the flow, coherence and direction of a textbook whilst providing the reader

with a wide range of primary and secondary material from a variety of sources. A supporting
Companion Website provides twice-annual updates to the cases and legislation discussed
within the text; answers to the questions contained within the text, and sample essay
questions. http://www.routledgecavendish.com/textbooks/9780415442947
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